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GETTING IN FOCUS
IMPACT - Focus Daily News provides impact for advertisers. As 
the ONLY newspaper dedicated to covering twelve Dallas sub-
urbs we have proven to be the best way to reach value-conscious 
residents. Best Buy, Bealls, Conn's CVW, Dollar Stores, Dick's 
Sporting Goods, Home Depot, Michaels, J C Penney, Office 
Depot, Sears, Target, Toys R Us and Walgreens are only some 
of the retailers that have renewed 52-Week contracts with Daily 
News for past decades.  
 
Prominent weekly grocery experts Valassis and News America 
continue to provide additional hundreds of dollars of value to read-
ers every Sunday with coupons for virtually every item families 
need in their homes. 
 
Your advertising will focus on people with money to buy. The me-
dian age of homeowners in the suburban communities we cover 
ranges from 32 to 41 years of age.  
 
Median family incomes of people in our communities are all sig-
nificantly over the average income of residents of the overall 
CMSA. Demographics show that residents are predominately 
white-collar with high percentages of college graduates owning 
two or more vehicles.  
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A TOUGH MARKET
Many years ago, newspapers were the only effective way to reach 
citizens with advertising messages. Radio later was added as an 
effective method of reaching people. Radio stations began to pro-
liferate ... there became so many it was impossible to reach 
enough people with any one station to communicate effectively. 
Television then became the great communicator. There were 
three networks. In most markets, there were one to three stations. 
Television became the most effective way to reach consumers 
with newspapers and radio becoming secondary.  
 
Today effective marketing involves a combination of many types 
of communication. The internet and social media have joined tra-
ditional methods of advertising. Marketing has now come full cir-
cle. Major newspapers are not close enough to the people. Many 
people still are not fully conversant in using the world wide web. 
Hundreds of television choices mean fragmentation is great and 
local targeting is nearly impossible. 
 
There remains ONE constant. Local Newspapers. They still are 
the pulse of the community. Families with children still want to 
know what is going on in THEIR local school. They want to know 
what zoning issues affect THEIR community. They want to know 
how local taxes will affect THEM personally. There is still only ONE 
way to reach these people - THE local newspaper. In the southern 
Dallas market there is only ONE - FOCUS DAILY NEWS. 
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DID YOU KNOW ...
• One-Fourth of Adults check advertising daily for things they want 
to buy and half check at least weekly. 
• 63% of consumers name newspapers as their primary source 
for advertising or shopping information in general 
• 67% of adults regularly read newspaper ads and nine of ten con-
sumers say they read them at least occasionally. 
• High percentages of Hispanics (56%) cite newspapers as the 
medium they use MOST to check advertising. 
• African-Americans use newspapers to shop as well, with 57% 
reporting they regularly use newspaper inserts for shopping. 
• Newspaper advertising usage is especially significant with 25-
34 year olds, and increases with age. 
• More consumers use newspaper inserts than preprints delivered 
by Direct Mail. 70% of adults use newspapers to plan shopping 
while only 51% plan from mail received. 
• African-Americans and Hispanic origin readers are above aver-
age in checking newspaper inserts. 
• Most readers keep Sunday inserts for at least a few days, with 
95% holding them more than one day, 79% two days, and 62% 
three days. 27% still have their inserts after a full week. 
• 7 of every 10 adults check in-paper ads regularly or occasionally. 
Only 9% of people say they never do. 
• African-Americans are above average in ROP (run-of-paper) 
readership, with 79% checking regularly or occasionally. 
• Nearly 2/3 of consumers (63%) use newspapers most of the 
time when checking for advertising. Direct mail fails at 11%, while 
the internet has 8% and television has 7%. All other media had 
5% or less. 

Source: Newspaper Association of America
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GENERAL POLICY
Focus Daily News is a full service newspaper published for the 
benefit of residents and businesses in the southern Dallas County 
and northern Ellis County area. 
No charges for preferred positions are included in these rates and 
Focus Daily News cannot guarantee any position although every 
effort will be made to place advertising in accordance with adver-
tiser wishes when received prior to proof deadline. All ads re-
ceived after proof deadline will be placed on a space available 
basis within the newspaper. 
Sales personnel are not authorized to offer or accept rates other 
than those printed within this card without the approval. 
Advertising running consecutively will be carried until new copy is 
furnished or the schedule is canceled. All orders to discontinue 
advertising must be in writing. 
Contracts signed will be binding with any  non-fulfillment resulting 
in all advertising already run to be recharged at the applicable rate 
for the actual number of times advertising has run. In the event of 
error or non-publication of copy furnished, no liability shall exist 
on the part of Focus Daily News other than that no charge shall 
be made for copy not published, or the publication of such infor-
mation at a later date at the agreed upon rate.  
Focus Daily News will not be liable for any damages or losses that 
may accrue from errors or omissions, but will upon request, supply 
a letter for customers detailing the error in the advertisement. 
Upon proof of ad by advertiser, no liability for reprint or any other 
liability shall be applicable. Any space reserved and left un-can-
celed prior to proof deadline will be billed at the normal rate for 
such advertising.  
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COMMISSIONS & 

CASH DISCOUNTS
The rates supplied in this rate guide are net to Focus Daily News. 
Recognized Advertising Agencies may add 17% to these rates to  
arrive at our National Commissionable Rates.  
 
Terms for payment of all invoices are payment in full with proof 
unless a credit application has been returned and approved prior 
to publication date.Payment terms on approved credit are net 
upon submission of invoice, which will occur either monthly or at 
the completion of a particular fl ight of advertising.  
 
Any balances remaining due after 30 days following the date of 
invoice will accrue Interest charges of one and one-half percent 
per month. Accounts not paying in full within 60 days of the date 
of the original invoice will be turned over to legal services for col-
lection with all collection fees becoming due and payable as well 
as the invoice amount and a 10% penalty. 
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READERSHIP

Official Newspaper of Record for 

Cedar Hill • DeSoto • Duncanville • Glenn Heights  
Lancaster and Hutchins, Texas 
 
 
Serving Affluent Dallas Ft-Worth Suburbs 

DeSoto • Cedar Hill • Duncanville • Grand Prairie • Lancaster 
Glenn Heights • Ovilla • Pecan Hill • Red Oak • Waxahachie 
Midlothian • Mansfield • Oak Leaf • Rockett • Southern Dallas  
and Northern Ellis County 
 
On-Line Availability of Entire Run-of-Press Newspaper 

Consumers can now access the entire newspaper online by sim-
ply going to www.focusdailynews.com and view and or print any 
individual issue of the newspaper for only $1.00 or subscribe to 
the entire Run-of-Press newspaper for only $10.00 per month or 
$50.00 annually paid in advance through the website. 
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EDITORIAL  

CALENDAR
2020 Special Sections 
  

Progress/New Business 

Gameday/Super Bowl  

Valentine’s Day 

Spring  Bridal 

Easter 

Summer Fun 

Graduation 

Mother’s Day 

Readers Choice Awards 

Father’s Day 

Independence Day 

High School Football Preview 

Back To School 

Fall Bridal 

Fall/Halloween Happenings 

SEMA Show Preview 

Election Day 

Veteran’s Day 

Texas Truck Rodeo 

Christmas Seasonal 
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ADVERTISING RATES
Net Frequency Rates       Daily    Sunday 

Open Rate $52.00   $57.00 per Column Inch per Issue 

At Least 3 Issues $46.00   $50.00 per Column Inch per Issue 

At Least 6 Issues $44.00   $48.00 per Column Inch per Issue 

At Least 12 Issues $40.00   $47.00 per Column Inch per Issue 

At Least 24 Issues $37.00   $41.00 per Column Inch per Issue 

At Least 36 Issues $35.00   $39.00 per Column Inch per Issue 

At Least 52 Issues $34.00   $36.00 per Column Inch per Issue 

 

Color Rates 

Black Plus One Color Ad Cost plus $100.00 

Black Plus Two Colors Ad Cost plus $150.00 

Black Plus Full Color  Ad Cost plus $200.00 

 
Pre-Printed Inserts Full Run Part Run 

12 Times or less per year    $75 per thousand $80 per thousand 
13-26 Times per year  $70 per thousand $75 per thousand 
27-48 Times per year      $60 per thousand $65 per thousand 
49+ Times per year $50 per thousand $60 per thousand 
10-16 Pg Std. Add $14 to rate 18-32 Pg Std. Add $18 34-48 Pg Std. Add $28 
Quantities less than one thousand add $10 to rate.   
 
National Commissionable Rates 
Add 17% to the Above Local Rates 

E-Edition 

Sponsorship branding $1,000.00 per month 

 

Web Site  

Horizontal banner $400.00 per month 

600 X 250 pixels. 

 

Vertical banner $250.00 per month 

160 X 600 pixels 

 
Special Discounts 

Ad picked up second time in week.  
$4 off Inch rate 
 
Ad picked up three times in week 
$5 off Inch rate 
 
Ad picked up four times in week  
$6 off Inch rate 
 
Ad picked up four times in week  
$7 off Inch rate 
 
Ad picked up every day per month  
$12 off Inch rate 

(Non Performance relegates Advertiser to OPEN Rate)



1337 Marilyn Ave 
DeSoto, Texas 75115 
(972) 223-9175 
www.focusdailynews.com

MECHANICAL 

SPECIFICATIONS
Focus Daily News is utilizing the 50-inch web. The page size is 

11.5 inches wide by 21 inches tall. All advertising exceeding 18 

inches tall will be charged as full column. 

 

Column Widths: 

1 Column 1 3/4”  

2 Columns 3 3/4”  

3 Columns 5 3/8”  

4 Columns 7 5/8” 

5 Columns 9 1/2”  

6 Columns 11 1/2” 

 

Advertising Deadlines 

Tuesday Newspaper: Friday prior, 12 pm 

Wednesday Newspaper: Monday prior, 12 pm 

Thursday Newspaper: Tuesday prior, 12 pm 

Friday Newspaper: Wednesday prior, 12 pm 

Sunday Newspaper: Thursday prior, 12 pm 
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CONTACT US
Physical Address 

Focus Daily News 

1337 Marilyn Avenue  

DeSoto, Texas 75115  

 

Mailing Address  

P. O. Box 1714 

DeSoto, TX 75123  

 

Telephone 

(972) 223-9175 Main 

(972) 223-2998 Newsroom 

(972) 223-9202 fax 

 

E-Mail 

ads@focusdailynews.com (Sales) 

editor@focusdailynews.com (Editorial) 

focusnews@wans.net (Publisher) 

 

Web Site 

www.FocusDailyNews.com  

 

AP-Adsend/Dubsat ID 

TXDFN 


